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! Customer Churn

2 |nternet Service Provider (ISP)
% Prediction

* Classification
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! Involuntary churn
2 Voluntary churn
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! Binomial Logit Model

2 Saving and investment customers
3 Multinomial probit model

* proportional hazard model

> Attribute Oriented Induction
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! Distributed nature of the IP network
% Browsing

% Virtual Private network

* Cross-Sell

° Up-Sdll

® Brand loyalty
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! Knowledge discovery in data bases
2Valid pattern

% Association Rules

4 Estimation

® Segmentation

® |dentification of Best data

" Data Preprocessing
8 Feature selection

® BEvaluation
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! Demography

2 Contract and Billing data

¥ Usage data

4 Domain registration

®> Web hosting

® Postpaid

" Prepaid

8 Multi Router Traffic Grapher
° Log

1 Profile
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2 Heuristic Search

% Random Search

4 Exhaustive

® Sequential forward selection

® Sequential backward selection

" Sequential forward floating search
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! Training data set

% Test data set

% Regression

* Decision tree

> Artificial Neural Network

® Classification and Regression Tree

" Goodness

8 Classification rules

® Churn Analysis Modeling and Prediction

September 4- 52006 / YYAD oloyg1 o V¥ — VY
WWW.irmmc.com



(]E\\ Seffcoldon s

5,8 ookl 3590 48 (gla ST Aok | (65 puenal iy oS sl s sl 5l 63,8 edlatul (golS aly ST s 5l Lsde
19l 035 Jos yipe 39 43,5

8 0olisl 3)90 Jlom Wil gy (gyide Cold) (i Gl b & Gl by (gl )S) Jelos 1 oygawl 5y Y-F-0
53,8 skl Sl pbe Caio )3 (gyiiie 0,505, slp g 0nd (lb 'DCT ab p o cungd Jio 5l (g g oS ol 48,5
6] 298 (o oy sl il g2y Sl (gl o 43S ) (oalite g d9ae asgazme 45 (93150 3 )18 (yp slue » DCT
aS 35 1y cubls ol Jg ] wlio 3l (i i > Jlein] caygl cand 4 gl gaesSy Julo il Kan g ol L
CE )3 g (o aSud & Comd St (gpslyS) 45 0Bl )> g 9 Sl [1] 5 e wrd LB 5 ol 09 1y o slasS)
o 0153 G5l gt 15 55 0t g 5 S 5 ol 55 B 03,5 o e ol Sens cleytie it i sl e
8] 355,91 awd 4y ings o3l plomil 15,9, s i b 4 &S (CLV) (¢ yniie

S ool AU odzmg g (St g 055 0 (L) ol Culge (egias as & i onas &S F-F-0
9 O W 4,.9)? OLWJ\ o 29> 5! (as FLO poka0 a8 “® Jos il ansly &S0l U;.l}ly' &S sl ooy sl b alie (as
Iy Gyl el olulid > rwy odlaiw] wae (oSl .l odd odldtnl b (o o (il diwd ile daxie Plwo sly
slogSll $955 o5 Wjgal oo 7 gy il Job p3 ind Fwly o ojlaite ;i (Slag)g 4 (sages yoka & W) ) o CubB
slasgeome Sl (19 bl laspe (2905 b 9399 L2l Jsb 3 &5 (b 13 398 4B ppdy (205U ST .aimy (et |y (SUsS o9
oM pas aSud S o Sl @)l (03935 b ) gl 58Ty 039 Sl 4y i ATy (2)5 (] el Ll o eS|
Sglie (cah diwd (gla ST 1500 g paonal €33 b wae 4 > cped 4 md o Lo Lt ] 5 1) o] Jless) o i
Alie cpl alogs 3 Ll 5l plaS i s s Colro g blje slyls a5 W5l odel D939 a0 ae a5 3l o3l sla 5,5, ol
2 73 O9elS) g el CE ) ) Cund (emas 4SS (1 el G100 S e sl oad plsil sl gyl )l
2 Sler & |y Sy ol Jo el G Gl Sl 38 5 138 )l (s 45l Gl Son 5 ol S - [1] e
Oygua 1y o glulid (6ol a8 ol oyl pably atsld ol 4 Lb wae aSd 350 40 &S (6,500 AT amd )8 Lo HLad) o 1) aipe
Sy grmse 5 Jhmrd < oyon (il oamd gy gl gyide ()R Cape ly - [O]S (el Gl o3l 5 2l
s e (655 paonal CA D & Cud uac dS0b 4S8l 40 g )8 edlaiw] (6 S paeual CB D g e aSd la ST
5 eSSy bytde (sl (5 (gl el Oyl g mas 4SS S & SOM 1 il e g bilgs oy - [12] casl 03,8
bib waory (>9y5 A1) D 4 mas aSs a5 sl Hlebl 5 Ken 9 B pwyp G50 [26] 165)5 ealitul (Ssg Sl I
[23]w| ol odlasiwl 8y din lawes

! Discrete choice theory
2 Customer lifetime value
3 Neuron
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2 Support Vector Machine
® Discrimenant Analysis
4 Confusion matrix
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